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Part 1: Details of Applicant ﬂl Edge

datio

Champion of technical, practical
and vocational learning

Contact Details

%l Organisation name

1.2

Organisation address

&l Postcode

Wl \Website address

il Telephone number

Contact Person

@3 Name of contact

WA Position held in organisation

&) Telephone number
) Email address
Organisation

&0l Date organisation was established (dd/mm/yy)

Kt Organisation type
e.g. School, Academy, College, Charity, CIC etc

&Ml Registration number(s)

e.g. company number or charity number if applicable

KEN  Organisation background

Please write a maximum of 150 words

kPl Organisation’s history of
successfully delivering
practical, technical and
vocational learning to
young people

Please write a maximum of 150 words
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Part 2: Project Details ﬂl Edge

Champion of technical, practical
and vocational learning

Innovation and Development Project
XWl Project name
¥ Project summary

Please write a maximum of 20 words

LSl Project overview

Please write a maximum of 200 words

X3 Targeted age group

Need for a Project

Rationale for project
and approach

Please write a maximum of 150 words

Project location and
geographical reach

Please write a maximum of 50 words

2.7
2.8
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atiol

Part 3: Outcomes ﬂl Edge

hampion of technical, practical
and vocational learning

Innovation and Development Fund Aims

Which of the Innovation and Development Fund aims does the project meet?
Projects must tick a minimum of 2 aims.

3.1

Support the creation of new institutions

Support the development of profound employer engagement v

Address areas of skills shortages for the UK economy v

Project Aims and Outcomes

Long-term aim of
the project

Please write a maximum of 100 words

Key project outcomes

Please write a maximum
of 25 words each

Project Impact

Impact on young people,
including the number of
beneficiaries, during the
course of the grant funded
project

Please write a maximum of 100 words
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Part 4: Budget ﬂl Edge .

Champion of technical, practical
and vocational learni

A detailed budget will be required from successful initial applicants. At this stage we
require an overview of the total project costs and amount requested from the Fund.

-
M o esseses rom movaon nd Devipmentfns
- R

Details of income from
other sources.

Please write a maximum of 50 words

Overview of Anticipated Project Budget

Heading Item or Activity Total Cost
Capital Costs £
Salaries £
Equipment £
Marketing £
Management Costs £
Administration £
Other /e
Other /e
Other £
Other £
TOTAL £
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Part 5: Declaration ﬂl Edge .

Champion of technical, practical
and vocational learning

Declaration

| confirm that the information contained in this application form is true and accurate
and that | am authorised to make this application on behalf of my organisation.

5.1 E\EIlE)
.#B Organisation name

LM Position held

XMW Date (dd/mm/yy)

Please return your completed application form by email to grant@edge.co.uk
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	Text1: Plymouth University
	Text2: Drake Circus
Plymouth
Devon
	Text3: PL48AA
	Text4: http://www.plymouth.ac.uk/
	Text5: 01752600600
	Text6: Phil Ellis
	Text7: Associate Head of School - Media Arts
	Text8: 01752585209
	Text9: pellis@plymouth.ac.uk
	Text10: 1992
	Text11: University
	Text12: Institution Number: P60, Charity Number: XN80875
	Text13: With a mission to be ' the enterprise university', Plymouth is a dynamic and innovative place to work and study, transforming lives through education, world-class research and innovation on a global stage. We are committed to delivering an outstanding student experience and enjoy a reputation for excellence in teaching and learning alongside world-class research. Together with a research-informed curriculum, we embed employability skills throughout a student's journey with us. Students also benefit from funded internships, award-winning volunteering schemes, international exchange programmes, dedicated career development advice and extensive cultural, sports and leisure programmes - all of which see our students emerge as highly employable graduates with an impressive skills base. 
	Text14: The University houses Europe's largest Marine Institute, its world-class marine building has state-of-the-art research facilities and new wave tank testing equipment unique to the UK. We are one of the founding partners in the Peninsula College of Medicine and Dentistry and are the largest provider of health education in the South West.  The University is an award-winning leader in knowledge transfer and through its Enterprise Solutions programme has helped many hundreds of businesses and over a thousand individuals over the last year alone.We also have Formation Zone on campus, supporting business start-ups in the creative and hi-tech industries and are co-partners in the Tamar Science Park which houses spinout companies from the University. The University delivers education through a network of 18 Partner Colleges across the South West.
	Text15: Business skills for Creative Students
	Text16: Help students understand opportunities for exploitation of their ideas through intellectual rights, business /marketing strategies
	Text17: The creative industries are recognised as a significant growth area for the UK economy. In the SW there are many small business based around creative approaches to work. These extend from Fine Art, music, media to wider performing arts and crafts.  In many cases those that create work and offer it for sale are unaware of how IP ownership can be exploited to generate income, or of the opportunities that exist in regional national and international markets.  Many good ideas and products do not reach the market place because those that create them lack entrepreneurial skills. This initiative seeks to develop these skills in young creative students at Plymouth University and through their partnership working, with students at Colleges across the SW peninsular. The focus will be on understanding how to exploit creativity through business planning, how to apply this to their own ideas and how to present this effectively to a panel of business leaders. The initiative will be supported by local companies that will offer mentoring and project development in the creative industries
	Text18: 18 -24
	Text19: Creative students often fail to develop their ideas to reach their extensive market. Industries such as film and television rely heavily on creative input as does the direct to market aspect of selling ideas and creative products. Young creatives can find themselves working in areas where their skills are not used to the full extent, undermining the contribution they could make to the economy. The loss is twofold: They do not fulfil their potential and the economy misses opportunities to exploit their ideas. Intellectual Property right exploitation is one area that is not well understood, so that young people, if they do enter the business world with creative ideas, often sign away copyrights that are then exploited elsewhere. Budgeting/accounting procedures help long term viability and marketing knowledge can enhance sales
	Text20: Plymouth University Faculty of Arts will be the centre of this project, linked through its partner colleges to the wider South West area. 18 Partner Colleges are located in Truro, Barnstable, across Cornwall, Torquay, Exeter, Taunton, Bridgewater and Bristol. 
	Text21: 01/09/2014
	Text22: 30/06/2016
	Text23: 
	Check Box24: Yes
	Check Box25: 
	Check Box26: Yes
	Check Box27: Yes
	Text28: In the long term the project will establish the importance of business skills in the delivery of creative education courses at Plymouth University and beyond. Building on academic research skills students will be encouraged to create their own companies and enterprises and to present their ideas for critical appraisal by local, regional and national business. The University will use its extensive network of business connections to ensure the initiative is supported and publicised and will aim to embed the perspectives within creative courses.
	Text29: Creative students will understand how to copyright and exploit intellectual property rights to aid long term financial stability
	Text30: Creative students will know how to plan and develop a business model to enable sales of ideas and artefacts/products
	Text31: Creative students will understand the essential elements of establishing regional national and international markets. 
	Text32: The impact on creative young people will be to increase interest and understanding of developing an enterprise approach to exploitation of their talents. This impact will spread across peer groups as more students become aware of the opportunity forming teams to explore creative business ideas. These are students enrolled on creative course in Art and Media at Plymouth University and its partner colleges. We estimate that 10% will be interested in expoliting enterprise development alongside the  consideration of direct employment opportunities.
	Text34: 75,000 
	Text35: £65,000
	Text36: 10,000
	Text37: In kind resources to support the project: Accommodation, media resources and materials, meeting facilities will be available to the project. The PUMAr media research website will be used to disseminate the project and it will be publicised as part of Plymouth University ongoing marketing
	Text38: 
	Text39:  £20,000 per year for workshops/ lecturers 0.6 PT 
	Text40: Cameras, recording equipment
	Text41:  Development of marketing material alongside PU 
	Text42: Design of materials etc to support leaning
	Text43: 
	Text44: Travel - to visit and promote the project at Partner Colleges and local businesses
	Text45: Student support fund to help develop business ideas
	Text46: Accommodation, meeting facilities
	Text47: 
	Text48: 0
	Text49: 40,000
	Text50: 6,000
	Text51: 4,000
	Text52: 5,000 
	Text53: 5,000
	Text54: 6,000
	Text55: 5,000
	Text56: 4,000
	Text57: 
	Text58: 75,000
	Text59: Phil Ellis
	Text60: Plymouth University
	Text61: Associate Head of School - Media Arts
	Text62: 05/03/14


